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CBD LOCATIONS SHOWING BIG INCREASES IN INSIDE TRAFFIC

Roster alignment to Traffic patterns is critical with such huge swings

January 1st to March 26th 2023, vs same days 2022
Like for Like basket of stores across Australian CBD’s

Midweek traffic showing big gains
CBD shopping is back! With a strong 

skew towards Monday to Thursday shoppers



METRO SHOPPING CENTRE PATTERNS VASTLY DIFFERENT

Lunch time cover staff become critical to capture changed traffic flow

January 1st to March 26th 2023, vs same days 2022
Like for Like basket of centres across Australian and New Zealand

Traffic declines are more uniform
Though Sunday and Monday show 

the biggest declines.

Traffic moves away from Sunday to favour early 
week shopping. Higher concentrations around midday.
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