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SALES CONVERSION AND AVERAGE TRANSACTION VALUE HAVE AN

INVERSE RELATIONSHIP

SCR vs ATV
Comparison between the first 3 months of 3 years
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Sales Conversion rates have declined at higher ATV’s and increased at lower ATV’s

over the last 12 months



BEHAVIOUR IS MARKEDLY DIFFERENT WITH CPI ADJUSTMENT
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SCR vs ATV
Comparison between the first 3 months of 3 years - CPI Adjusted
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Customer price sensitivity is quantifiable, but not insurmountable. Brand and

experience and alignment also have quantifiable impacts.



SHIFT TO THRIFT EVEN MORE APPARENT WHEN ADJUSTED FOR CPI

SCR vs ATV
Comparison between the first 3 months of 2023 — CPI adjusted vs non adjusted
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Implications for network structure, offers and execution
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